Attachment M

ABC/M Activity Based Cost accounting and
Performance Management – Glossary
ABC/M – a management process that examines how program activities consume resources and produce outputs; 
· Federal Accounting Standards require costing of outputs

· the Department of the Interior implementation of ABC/M links costs to Interior’s Strategic Plan performance to capture not only the cost of doing business but also the cost of achieving our mission; 
ABC code – a two-digit alphanumeric code assigned at the task level and ultimately propagated down to the account structure to tie the expenditure of funds to the work and mission of the organization 

ABC system – USGS is currently implementing ABC through USGS’ BASIS+; cost are reported from FFS daily to the Department’s ABC/PM module; in the future the Department’s FBMS (phasing in replacement of FFS) may someday require a new ABC interface 
“Direct” work activities – directly deliver mission programs, costs are directly associated with the programs output

“Manage” work activities – directly support delivery of mission programs, have no output, accumulated costs are spread across the program’s goal on the basis of direct labor (DOI rule)
“Indirect” work activities – have no output and their accumulated costs are spread across the entire organization on the basis of direct labor (DOI rule)
“Emergency response” work activities – use only if authorized by an emergency task order associated with reimbursable agreement, includes only extraordinary, non-mission work performed as a result of a catastrophic event or other emergency.  Does not include mission-related emergency response
Customer:  anyone who uses DOI/USGS resources, products, or services.  This includes internal customers (anyone within DOI), as well as external customers (e.g., the American public, representatives of the private sector, academia, other government agencies).  Depending upon their role in specific situations and interactions, citizens and DOI stakeholders and partners may also be considered customers.

Stakeholder:  Groups or individuals who have an expressed interest in and who seek to influence the present and future state of DOI/USGSs resources, products, and services.

Products:  the compilation of scientific communication or knowledge such as facts, data, or opinions in any medium (e.g., print, digital) or form, including textual, numerical, graphical, cartographic, or audiovisual, to be disseminated to a defined audience or customer, either scientific or nonscientific, internal or external (Survey Manual Section 500.17)
Peer review:  scientific and technical review by qualified scientific and/or technical experts in the relevant discipline and consistent with section 515 of the Treasury and General Government Appropriation Act for Fiscal Year 2001 and OMB Information Quality Guidelines
Mission:  the DOI strategic plan missions that for USGS includes Resource Use, Serving Communities, and Sustaining the Organization.

Goal:  the end outcome goal that is associated with one of the missions.
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